
 

 
 
 
 
 
Národní kolo soutěže Young Lions 2012 - Media  
The Brief  
 

The Client 
 
One of the activities of the Charta 77 foundation (Konto Bariéry also being one of them) is Dům čtyř 
můz/House of four Muses. The four muses in the title represent four types of artistic professions that are 
performed on stage: acting, dance, music and singing. Their common denominator is creativity, that only 
takes place in the present moment and often does leaves no lasting product – except for the experience 
written into the minds and hearts of the audience. These professions are also characterized by a certain 
uncertainty and fragility of this type of livelihood, because they are dependent on the volatile creative life, 
favor of the audience, fame, fashion and fickle tastes of the society. To make a living as an artist, to perform 
live emotions on a daily basis in front of people who are tired from work and to attempt to move them or to 
make them happy or relaxed is truly hard work. 
 
The goal of this project is to build a retirement home for artists and thus help those, who have found 
themselves in a difficult life situation, whether because of an illness, accident, financial insecurity or old age. 
It is not uncommon to find cases of famous performers, who have been forced to live out the rest of their lives 
lonely, in undignified conditions and largely uncared for. The tragic destinies of Slávka Budínová, Zdeněk Dítě 
and others have been the inspiration for this project. 
 
That is why we want to build in Bránický dvůr an establishment that would be a combination of a 
multicultural centre and a care home for cca 30 – 40 people. Not a place to live out their lives quietly, but a 
space for further artistic pursuits of the inhabitants, which would also be a cultural establishment with normal 
commercial activities. It would have film screenings, concerts, exhibitions, theatre plays, workshops,... 
The project has a wide support among artists. Many of them will „lend their faces“ to promote it, for example 
Zdeněk Svěrák, Tomáš Topfer, Ondřej Vetchý, Petr Nárožný, Dagmar Havlová and many others.  
This project is the „flagship“. If it is successfully implemented, building other trade houses could be 
considered. 
 

  



 

 

 

Target audience 
 
There are two distinct target groups.  
 
The first group is the general public. People often don't realize how artists end up sometimes. The same 
artists who have all their lives been bringing us beautiful experiences and often helping us overcome our own 
troubles or sadness, or have been making us laugh. Many of them are part of our cultural heritage. We want 
to convince the public, that helping these people in a difficult situation and enabling them to live a dignified 
old age is a natural “duty” of a developed society. 
 
 
The second group are potential donors, who want to connect with culture or to show their respect and 
gratitude. They are primarily big companies and wealthy persons. 
 
The challenge 
 
To create a communication strategy that encourages donors to support Dům čtyř můz through considerable 
financial donations. As we need to raise a substantial sum of money, it is a must to create first an awareness 
of the cause and a positive public attitude towards helping retired artists.  
 
The budget for this communication strategy is 1,000,000 CZK for the period from July 2012 to December 2013.  
 
The Young Lions Media competition doesn’t require teams to become immersed in providing tactical media 
explanations; but rather to develop an explanation of why the media type/s (touch-points) was selected and 
how they are intended to be used.  
The strategic idea must be demonstrated clearly across the selected channels and the winning team will be the 
one that creates the most compelling communications strategy to meet the marketing challenge. 
 
The objective 
 
To create such a positive awareness of the cause, that we will be able to raise 50,000,000 CZK by the end of 
2013. 
 
Tone of voice 
 
Bold. Positive. Optimistic.  
 


